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ChannelX 2023 witnessed a fantastic gathering of industry experts,
thought leaders, and professionals who shared their knowledge and
experiences throughout the day. With a stellar line-up of fifty
distinguished speakers who graced the stage, they created an
unforgettable experience for our attendees.

As the curtains were raised, we were privileged to have Charlotte Munro
from Booking.com deliver an inspiring opening presentation, sharing
valuable insights on how AI is revolutionising marketplace search. Fred
Fishlock from TikTok Shop, along with retailers George Robinson and
Arjun Sofat, also unveiled the extraordinary growth potential that this
exciting new channel has to offer. 

We were treated to more thought-provoking discussion led by industry
experts such as Eve Williams from eBay, Ian Plummer from Auto Trader,
Kimmo Jukuri from H&M, and Tim Crouch from Rokt who explored the
delicate art of balancing supply and demand on marketplaces. 

Attended by 485 delegates, ChannelX 2023 left attendees brimming with
insights, practical real-world tips and connections.

Overview





Attendees
“I took away so many

valuable insights about the
most important topics in

the industry - a real value-
add day, 

thank you!”

“Great event and good
content.”

“Very well organised event with
great speakers and topics.

Loads of tasty
refreshments/drinks and great
lunch ...and loads of food/drink

stations so never any long
queues as you jumped between

all sessions and networking.”



Attendee Profile
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Manager
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Marketing Director
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Operations Director
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Owner
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Partner
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Proprietor

Sales & Marketing Director
Sales and Marketing
Sales Director
Sales Manager
Sales Professional
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Senior Advisor
Senior Business Manager
Senior Corporate Communications Manager, Global
Senior Digital Marketing Manager
Senior Manager
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SEO
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Strategy Director
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Marketing

297k

AUDIENCE REACH

The ChannelX World marketing campaign employed a versatile digital strategy, combining digital
advertising and direct email marketing to effectively engage our intended audience, which comprised
retailers and brands and marketplaces. This comprehensive approach also included precise targeting at
the micro-niche level and used our InternetRetailing, ChannelX and DeliveryX media channels.
Additionally, our campaign was bolstered by awareness and remarketing initiatives on popular platforms
like LinkedIn and Google.

854K

EMAILS DELIVERED

19.2%

AVERAGE OPEN RATE
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